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Executive Summary

This deliverable presents the WILDCARD project website, the project social media channels
and the internal project repository, established between January and March 2024. These
platforms pertain to the work comprised in Work Package 6 - Coordination, communication,
dissemination and exploitation, in particular tasks 6.3 and 6.4, focusing on the project’s
internet presence and its communication and dissemination activities. They are also key
channels to enable the implementation of the project’'s Dissemination Communication and
Exploitation Plan, part of task 6.2.
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Introduction

This deliverable presents the first version of the WILDCARD project website and details on
the project’s social media channels, which constitute the main sources of public information
about the project and reference points for external audiences. The platforms are part of task
6.3 “Internet presence” of the WILDCARD Grant Agreement, enabling the implementation of
task 6.4 “Communication and dissemination activities” and constituting some of the most
important communication channels of the project's communication strategy, to be developed
in task 6.2 “Dissemination Communication and Exploitation Plan”.

The WILDCARD website was developed by the project’'s communication and dissemination
lead partner EFI in collaboration with an external design agency and with inputs from the
project's Work Package Leaders. It can be accessed online at www.wildcard-project.eu. The
current version of the website (as of 31 March 2024) is a preliminary version that will be
continuously expanded, enhanced and updated as the project progresses.

The WILDCARD social media channels include accounts on X (formerly known as Twitter),
LinkedIn and a YouTube playlist, accessible respectively at
https://twitter.com/WILDCARD EU, https://www.linkedin.com/company/wildcard-project and
https://www.youtube.com/playlist?list=PLJhtngTCV-v8zcriNY8gQZPX7TwzZIVIL.

Lastly, the deliverable briefly refers to the project's internal repository, which serves the
purpose of facilitating internal communication between project partners, enabling joint work
on shared documents, and storing relevant files and project information.


http://www.wildcard-project.eu/
https://twitter.com/WILDCARD_EU
https://www.linkedin.com/company/wildcard-project
https://www.youtube.com/playlist?list=PLJhtngTCV-v8zcrjNY8gQZPX7TwzZIV9L
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1. Project website

1.1 Project website design
Built on WordPress, the WILDCARD project

website has a customised design based on the
project’'s graphic identity, the project logo and
colour palette created by EFI's communication
team.

The graphic identity provides the basis for all
promotional and graphic materials. It brings

together visual representations of key elements
of the project’s rewilding approaches, namely,
old-growth trees (representing proforestation),

forest expansion (representing natural rewilding
of abandoned lands) and biodiversity. These
three elements are symbolised in the project
logo by an old tree, a beech seedling and a bird.
The same symbols, among other visual
representations of WILDCARD’s key concepts,
are present across different sections of the
project website.

Figure 1 WILDCARD project logo

The website is richly illustrated with photos, collages, infographics and videos depicting natural
landscapes, wilderness areas, agricultural lands undergoing rewilding, different kinds of
vegetation, fungi, animals and human-nature interactions. It also utilises nature-inspired,
organic textures and eye-catching patterns and masks to make the content visually appealing
to the user. An example of a collage/illustration utilised on the website is shown below in Fig.
2.

Figure 2 Example of a collage/illustration utilised on the WILDCARD project website

The collages and infographics were developed specifically for the project website and will be
further utilised in flyers, brochures, posters, videos and other types of communication and
dissemination materials, ensuring visual cohesiveness and consistent brand recognition.

Photographs utilised on the website are a mix of professional stock images and photos/videos
taken by project partners during field trips to European forests, excursions and events on
rewilding, giving authenticity and a unique “look and feel” to the website.
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1.2 Project website structure

The basic structure of the WILDCARD website is outlined in the website tree below:

o Homepage
e What is rewilding?
e What we do
o Uncovering the future rewilding hotspots of Europe
Assessing the effect of proforestation on carbon and biodiversity
Natural rewilding of abandoned agricultural land
Social preferences, economic assessment and innovative solutions
Stakeholder engagement and the WILDCARD Rewilding Forum
Coordination, communication and dissemination
¢ News & Events
o News
o Press Corner
o Newsletter
o Podcast series
e Resources (including Deliverables)
e Our partners
e Contact us

O O O O O

While most of the main menu presented above is already accessible on the website, the
subpages and the Resources page were still being implemented at the due date of this
deliverable (31 March 2024) and will be available to the user in the subsequent weeks.

Homepage: The homepage opens displaying the project logo, the project slogan, and a video
depicting old-growth forests in Europe. It also features a main menu and links to the
WILDCARD social media channels in its header, as illustrated in Fig. 3. In sequence, the main
facts and figures about the project are presented in the form of text and illustrations.

\ ‘ e . R

WILDCARD

J
Revealing the contribution of%
rewilding to the EU's climate and
biodiversity goals \

/J

Figure 3 Website homepage header

What is Rewilding?: The concept of rewilding is introduced on the subpage “What is
rewilding”, accompanied by an explanation of the project's approach and focus on
proforestation and natural rewilding on abandoned lands.


https://wildcard-project.eu/
https://wildcard-project.eu/what-is-rewilding/
https://wildcard-project.eu/what-is-rewilding/
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What we do: The project’s specific objectives are illustrated in an infographic and further
explained in the page “What we do”. Additionally, each of the project’'s Work Packages will be
presented individually in a dedicated subpage under the same main menu section.

. o Stakeholder
Uncwenngt‘he Natural rewilding of engagement and the What we dO
future rewilding abandoned WILDCARD

hotspots of Europe agricultural land Rewilding Forum Although rewilding is gaining traction and popularity as a low-cost
approach to fight the climate and biodiversity crises, a lack of
comprehensive research prevents it from being fully integrated into
Europe’s strategy to reach net zero carbon emissions by 2050.

Social preferences Setting aside
economic formerly managed
assessment and forests
innovative solutions (proforestation)

Figure 4 Section of the homepage linking to WP subpages

News & Events: This section will include: a) a blog featuring project updates, stories,
interviews, press releases, etc; b) a “Press Corner” compiling media hits and project
appearances in traditional and new media; c) a newsletter archive (1 issue per year) and d) a
link to access the WILDCARD podcast series.

Resources: On this page, scientific studies, public project deliverables, tools, maps and
promotional materials will be made available.

Our partners: The 16 core project partners, as well as external partners, such as the EuFoRia
network and WILDCARD’s sister project WIldE are introduced on the “Our partners” page.
Links to the partner websites and relevant organisations are also featured.

Contact Us: Key contacts in the project’'s management and communication team are
presented, followed by a contact form.

Footer: The website footer, displayed on all main pages and subpages, features the
subscription form of the WILDCARD newsletter, the project logo, links to the main website
pages, the EU funding statement and a disclaimer, as illustrated in Fig. 5. A link to the project
page on CORDIS is also provided.

To Feceive our updates, subscribe here tothe  vour email adaress
WILDCARD newsletter

D1 have read and agree to the terms & conditions.

| ™ Menu
Wil o B
CARD, o ‘

Figure 5 Website footer


https://wildcard-project.eu/what-we-do/
https://wildcard-project.eu/our-partners/
https://wildcard-project.eu/contact-us/
https://cordis.europa.eu/project/id/101081177
https://cordis.europa.eu/project/id/101081177
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1.3 Website features

Some features of the website that are important to highlight are:

e Responsive design and layout, which are display-friendly and adaptable to different
types of devices, screen sizes and technological/connectivity situations (e.g. low
bandwith).

e GDPR adapted: The website is full conformity with the European Data Protection
Regulation (GDPR), particularly with regard to personal data acquired through forms.
A privacy policy page details how collected personal data will be handled by EFI.

e Search-engine friendly, with all theme code customisation compliant with HTML5 and
CSSS3 layout standards.

e Scalability and adaptability to the evolving needs of the project. The website is built
on the WordPress platform which allows scalability using WordPress Atomic Blocs and
installation of new features via plug-ins.

1.4 Future website development

Further developments planned for the website include dedicated pages for the WILDCARD
case studies (to be selected by the project consortium at a later point in 2024), and, potentially,
an interactive map of the sites monitored in WP2 and WP3.

The News section/blog will be populated with content provided by all project partners to WP6,
with the objective of featuring at least 1 news item per month on average. It will showcase the
results of scientific papers, project partners’ attendance to events, reflective and opinion
pieces on rewilding, as well as multimedia materials developed in the different work packages.

To ensure visibility of the project’s outputs after project completion, the website will receive
technical maintenance and be kept online for at least 4 years after the end of the project.
Project results will be available for a longer time through platforms such as Zenodo and/or
OpenAlRE and scientific publications.



WILDCARD — Deliverable 6.5

2. Social media channels

Social media accounts were created for the project on X (formerly known as Twitter) and
LinkedIn in January 2024. The decision to open an account on LinkedIn rather than on
Facebook (mentioned in the WILDCARD Grant Agreement) is due to the rising popularity of
LinkedIn, particularly among the research community, and the gradual decline of user

engagement on Facebook in the past years.
3 yy _iing
Wil JA A

CAR
o |
( A R Editprofile WILDCARD project
Revealing the potential contribution of #rewilding to EU's #climate & #biodiversity goals. #HorizonEU
. #MissionAdaptation
WILDCARD project 2 i 5 o Eii3 .
@WILDCARD EU .
B m Katharina & 52 other connections follow this page
onEU project revealing the contribution of #rewilding to EU's #climate &
ty goals D (7 Message ) ()
#MissionAdaptati

28 Following 78 Follo

Figure 6 WILDCARD Social Media accounts

Both accounts have started to be populated with content, beginning with posts introducing the
project and its partners. Additionally, posts were made on the occasion of World Wildlife Day
(3 March) and World Rewilding Day (20 March). These include multimedia items such as a
video of an old-growth forest and a GIF with the results of a study on the rewilding of fire-
affected ecosystems. Both examples give a preview of the type of textual and multimedia
content that will be featured in the accounts in the feature.

Apart from X and LinkedIn, a playlist was created on YouTube to host videos related to the
project, including the 5 video clips planned as part of WP6 (D6.4). The playlist is hosted on
EFI’'s YouTube channel to take advantage of its +2.32K subscribers.

Initially, the consortium planned to create a profile on ResearchGate. However, the platform
discontinued the feature that enabled project pages and removed all projects from the site in
2023. Thus, X, LinkedIn and YouTube will be the main channels for project communication
and dissemination for the time being.

Similar to the project website, the WILDCARD social media accounts are managed by EFI
with input from different project partners. Accounts from the project partners’ institutions and
project researchers will act as multiplicators, helping to disseminate further the content posted
by the project account. Some examples are:

Table 1. Examples of multiplicator social media accounts

Partner name | X LinkedIn

EFI https://twitter.com/europ | https://www.linkedin.com/company/european-
eanforest forest-institute/

https://twitter.com/efiresil
ience
https://twitter.com/EfiGo
vernance



https://www.youtube.com/playlist?list=PLJhtngTCV-v8zcrjNY8gQZPX7TwzZIV9L
https://www.researchgate.net/researchgate-updates/retiring-projects
https://twitter.com/europeanforest
https://twitter.com/europeanforest
https://twitter.com/efiresilience
https://twitter.com/efiresilience
https://twitter.com/EfiGovernance
https://twitter.com/EfiGovernance
https://www.linkedin.com/company/european-forest-institute/
https://www.linkedin.com/company/european-forest-institute/
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INBO https://twitter.com/inbov! | https://www.linkedin.com/company/inbo-
aanderen research-institute-for-nature-and-forest/

University  of | https://twitter.com/uniud | https://www.linkedin.com/school/universit%C

Udine 3%A0-deqgli-studi-di-udine

Prospex https://twitter.com/Prosp | https://www.linkedin.com/company/prospex-

Institute exlInst institute-vzw/

University  of | https://twitter.com/unito | https://www.linkedin.com/school/universita-

Turin degli-studi-di-torino/

University  of | https://twitter.com/VUam | https://www.linkedin.com/school/vrije-

Amsterdam sterdam universiteit-amsterdam/
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https://twitter.com/inbovlaanderen
https://twitter.com/inbovlaanderen
https://www.linkedin.com/company/inbo-research-institute-for-nature-and-forest/
https://www.linkedin.com/company/inbo-research-institute-for-nature-and-forest/
https://twitter.com/uniud
https://www.linkedin.com/school/universit%C3%A0-degli-studi-di-udine
https://www.linkedin.com/school/universit%C3%A0-degli-studi-di-udine
https://twitter.com/ProspexInst
https://twitter.com/ProspexInst
https://www.linkedin.com/company/prospex-institute-vzw/
https://www.linkedin.com/company/prospex-institute-vzw/
https://twitter.com/unito
https://www.linkedin.com/school/universita-degli-studi-di-torino/
https://www.linkedin.com/school/universita-degli-studi-di-torino/
https://twitter.com/VUamsterdam
https://twitter.com/VUamsterdam
https://www.linkedin.com/school/vrije-universiteit-amsterdam/
https://www.linkedin.com/school/vrije-universiteit-amsterdam/

